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Inf My’ garden there s a large place for
sentiment. My garden of flowers is alsor my
darden off thoughts anddreams. [he
thoughts grew: as, fireely asi the flowers, and
the dreams are as beautifiul.

-—=Abrami L. Urban



Courtesy of Garden Writers Association Foundation, Garden Trends
Research Report, September 2011 Survey



“The most neteworthy thing| about
dardeners is that they are always
optimistic, always enterprising, and
never satisfied. They always: look
ferwalrdl tordoing better than they
have ever done before."

==\/ita Sackvilie=\\/est
1892=-1962



ACCOKRAING to) thie 2010
Eensus, North Carolinars
pPepUIatieN IS abeUE9rS
MR pEdPIE; antleiSYs6
[IHcrease since 2000



~..AS proefl that! it takes)mere than suRshing and
soUped-up: golii carts te keep: retireest nappy, Floxkda
teok enly one;spet in al 2010 ENN st of their
Top 25 best places to retire.”

he number one'spot was
Durhiam), NorthiCarolina



Becalse INothingrcouldrbe finer. .=



e majority, o Amercan
constmers (70Y%)ave
SOME OHM O arlaWn o
darden.

Courtesy of Garden Writers Association Foundation, Garden
Trends Research Report, September 2011 Survey



S0) theoretically, o 6:65
e PeLERtRIFCUSIOMIENS
esidinainNertIrEarolina
SPEMUING anfaVeragereir$550
PEFPESORNRNZOLZWoetld equal

$ 3,524,500,000:00



“Let your hook be always cast; in the; pool
where, you least expect it, there will be a

fish.”
Ovid, Reman peet (45 BC - 17 AD)



Whoerwill 9e Voulr
2002 GUSLOMENR?



GVWASUKRVey: stats fior
Vou petential CUSEemENs

58%0 are married

65% are net a parent ol any children Under the
age ofi 18 iving inr tihe household:..

/3% ave pursued higher education:

(26% lhhave had some college, 25% have a
college degree, 5% toek gradi courses, and 17%
nave, atileast one post gradl degree)

34Y% have a household income off $50,000! or
greater, with 16% being over $100,000



The Disrupters: Forces Driving
Change in 2011

By ’
- , WwWWw.entrepreneur.comytrends/index. atmi

Baby Boomers —

“The 76 million-strong
demographic is making
headlines for providing
a slew of market
opportunities.”


http://www.entrepreneur.com/author/1612
http://www.entrepreneur.com/magazine/entrepreneur/index.html
http://www.entrepreneur.com/entrepreneurmagazine/2010/12

"Because one of nature's
strongest forces

IS a network off mothers.
-EcolMemrAlliance Feunder Kimbery Danek Pinksen

EcoMowm



http://www.ecomomalliance.org/

Mother Knows Best ...

EcoFocus Worldwide, a marketing
fesearch consultant, estimates that: “the
EcoAware Moms market includes more
than 50 millien women, 69% of [all]
moms, and has more thani $1.5 trillion in
buying power."

by: Dominigue Browning


http://support.edf.org/site/R?i=GgQcVylwInBE-_MgoLSwQw..

What- Wil Veu CUSEOMENS
WaREIRT 20127



CONSUMERS Wherhave al lawn or
gdaneenrrated their clent Interests:

— Foed Gardening (59%)
— Native plantsi (41%)
— Earth’ Frienaly: Gardeningl (49%)
— Organic Gardening (40%)
— \Web-based gardeningl infermation; (25%)
— Garden Blogs (8%)

Courtesy: o Garden \Wiriters Association: Fallf 2041 Strvey,



539%0 of Americans now grow
vegetables in their gardens

Courtesy off Garden Wiiters Asseciation: Fallr 20151 Survey,



More Interesting Data

Households doing vegetable gardening were
highestiin the South' and/lowest in the West.:

Vegetable gardening was also highest with the
25-44 age group and/ lowest with the 18- 24 age
group:

Eirst-time edibles gardeners came mostly from
the South andileast from the Northeast.

he more experienced edibles gardeners came
mostly from|the South and/least from the West.

Using the Internet for gardening information' was
most popularin the South and least popularin
the Northeast.:

Ganden WiitersfAssoeciation: Feundation; 2009 Edibles  Report



Definition off foodie; akal epicure:
d person devoted to refined sensuous
enjoyment: (especially:good fiood and arink)


http://www.google.com/url?ei=_YUpTdKCI8SBlAe-2_3BAQ&sig2=ol_rFAmDghOIcSkrVmgkQw&q=http://wordnetweb.princeton.edu/perl/webwn%3Fs%3Dfoodie&sa=X&ved=0CAoQpAMoAA&usg=AFQjCNFaT1He6xjlBhrPaMKCR3LifLSPIg

SelllVedetanles, NERDS) an@ Huits



Sellrhelreems



Sell edible ornamentals



Sellfcompanion: leWers to
pealbiiy the Vedgiergarden



Sellfaccessories created fior
Slceessill Vegetanle gardening

NECRE//WWW. EarthiD X Comy.



Sellftie beauty o Native plants

American Yelllowwood, Cladrastis kentukea, and Cressving, Bignonia capreolata



Sellfnardiness ana desiraniity

Quote from Mike Dirr’'siManual ot Woody
Landscape Plants about Yellowwood

=a30~-5071n height with a spread of' 40/ to 55/...Zone 4 to

S...toleratesihigh| pH soils as welllasiacidisituations, native
on/ limestone cliffs;and/ridges; full’sun;.::

Excellent tree for: flowers and foliage; the medium size and
spreading habitmake it a choice shade tree for' smaller
properties...another Dirr favorite that I' cherish  more/with
each|passing year...brings great presence to the garden
because of the rich green foliage, surprisingly beautiful
yellow! fallicolor;, and winter bark...



Sellfvothr story, and emotion

Quote firomi Mike Dirr's Manual off WWooedy
Landscape: Plants albout this Croessvine

Jekyll"— Enjoy riding my bike particularly
on Jekyll Island [GA] and on a/late March
day in 1993'a handsome orange-flowered
form was in full'glory, needless to state
the bicycle careened into the vegetation,
the body wasiflying, the senses tingling,
and the plant worth the bodily damage, no
lawsuits were filed ...



Consumers spent the most
money on their lawns and
grass, followed by fruit and
vegetables, and annual
flowers...

Courtesy: off Ganden\Wiiters Association: Fallf 2041 Survey,



SellfuRIguerPlants



SelllWeird

SJustias white; Iooks Brighteriff there’s al spot 61 black
REArby, SO teo! IS Deauty: enhanced by a touch of
vulgarity. I heartily recommend Larmy/ Mellichamp: and
Paulal Gross's BIZARRE BOTANICALS: How to Grow
String-of-Hearts, Jack-in-the-Pulpit, Panda
Ginger, and Other Weird and Wonderful Plants
(Timber Press, $24.95), WHICHh COMES complete with
seductive photographstandtatlightiearted but
substantive text. Many: off these zany: marvels are etier
suited te greennouses, Serdent get carmied aways You
can't Invite politer company: to) tea iffyoul st your
Consenvatory WithrAmosphophallus titanum.

DOMINIQUE BROWNING'S Garden Book ReEVIEW, e New York INmes,
[December 3, 2010



SellfEartn=rHendly: Proalcts



According to the recent National Gardening
Association's Lawn & Garden Survey, 9 out
of 10 households want to manage their

lawns and gardens in an environmentally-
friendly way.



“Consumers are
turning to all-
natural repellents
to keep unwanted
pests from mowing
down lawns and
valuable plants.”

NERE//WWW.gardenmediagroup:comy/ pressroom// GMGtrendsiil. paf



GMG’s Top 2011 Garden Trends:
Gardening with a Purpose

Garadeningfwithra purpese.
ECO-SCapIng

Edible; ernamentals
Sustainable containers
SUCCUIERES

Indeoer Gardening
Grewing up

Urbam Farming

New: Urbanism



March, 1970

Sell
ProGUCtSs
LAt SUPpPort
(GaldEening
Withra
PUFPOSE



“We h

ad trouble wrapping our heads around

saving the rain fiorests,” she said, “but we
clearly can wrap our'arms around Ssaving
OUI own backyards. Digging and planting

dare
eart

ens brings awareness' that we're all
1'S caretakers... transformingl yards,

darc
Into

ens, reorteps and even urban alleys
dreen andl productive; spaces,

knewing| they are making a positive
impact.”

Yale Youngbleod,

Editor off Garden)Center Magazine, duoting Susan McCoy: with

Garden Media Group blog.gardenmediagroup.com/2010/12/garden-
with-purpose-trends-for-2011.html


http://blog.gardenmediagroup.com/2010/12/garden-with-purpose-trends-for-2011.html

Sellnestaldia
GAreUdH
ugality and
CONSCIOUS
consUMING



“The goal is to tap
iInto consumers’
desire for nostalgia,
which is big
nowadays, and
particularly so in a
tough economy.”

Elaine Wong - Posted on Fri Feb 12 2010 for


http://www.brandfreak.com/2010/02/general-mills-again-resurrects-vintage-packaging-for-five-cereals.html

According to NRF's [National
Retail Federation ]
2011 Halloween Consumer
Intentions and Actions Survey
conducted by BIGresearch,
seven in 10 Americans (68.6%)
plan to celebrate Halloween,

up from 63.8 percent last year
and the most in NRF’s nine-year
survey history.

Those celebrating are expected to
spend slightly more too; the
average person will shell out
$72.31 on decorations, costumes
and candy, up from $66.28

last year.


http://www.nrf.com/

SellNeeallgrown

Abelia ‘Kaleidescope’ selected! by Paneramic Farms, Marshville, NC



“An overwhelming majority’ off Americans
say It's Important for them te: be invelved
N their community amid concern that
technologicall gadgets and: harried
schedules are fraying hiumani CONNECtIoNS,
a new USA TODAY/Gallup poell shews.”

content.usatoday.com/news/amercawants/index


http://content.usatoday.com/news/americawants/story/2010/12/Community-involvement-important-across-demographic-lines/41598136

Sellfal strong PreESEnce
IRYouiecal communIby,



Selllnew: trbanism



ECO-scaping is an innovative process of
building and rebuilding based on' nature,
sUstainable development and Ruman

aesthetics. = Wikipedia definition



Sell
Sustalinzaible
CONLAINENS



Sell stcellents



SellNnaeor
clzifeliplile
that can
MeVE
EULCEOOYS),
70J0



Grewingl UpI IS moere than
Vertical Walls



SellfFragrance at nose level

Orange liea Olive,
Osmanthusi firagrans
alrantiacls

“FloWers appeal oVer
SUCh! al great time
frame and are so
fragrant that to net
try the plantiis to

cheat one’s gardenr”
Dirr's, page 689
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Selllimore Cojoriil



Selllideas; not merchandise



Provide yeur:
WOMENR
CLUSLOMENS
With
CIEANIRESS;
CONLOI;
Saliely, and
CONSIAEration:



Sellftheimpoertance: 6f;
CORSIAEration
LOVOUIFEMPIGYEES

“The habit of being uniformly: considerate
toward otihers will bring increased
nappiness to you!*

- GREENVILLE KLEISER

“Being considerate; of others will take; you
further in life than a college degree.”
- MARTAN WRIGHT EDELMAN



REecognize yourloyal CUSOMErS



“Here are two statistics that will reinforce your
concerns in keeping your customers.

It costs anywhere from 5 to 8 times more to gain a
new customer as opposed to retaining your
customers. When you consider: the cost ofisales
people, advertising, Internet marketing, etc: to
attract new customers this becomes obVious:

68%o0 of customers will stop using your services or
fail to return if they feel unappreciated. This is the
number one reason businesses 10se; customers.

Based upon these two statistics; it'Is obvious your
business needs to place as/strong an'emphasis on

Keeping existing customers as'it'does on gaiming
new ones."

Read more:

Chrisi Philippitfier ZeroMillion.com


http://www.zeromillion.com/marketing/repeat-business.html

Your most Valuable connection| o)
establishinglelstomerioyalbyas still

VourFenthlsiastic EmpIoYEEs



“The top 25

MadaZINEs

continue to
ieéaech arWider
dudience tian

the top 25
prime-tine
shows. And...
ieaders spend

ahn average of 45
MINULES per
issue.”



edibler PIEDIMOINI

20118 James; Beard Eoundation PUblication: off the: Year:

DEMOGRAPHIC (Based on Edible Communities survey.)
51% are women, 49% are men

Kids read our magazine, but most of our readers are between 25—-86
years old

Each copy of the magazine is shared with an average of 3.5 people
Average household income is $115,000

84% are college graduates

81% are professionals, educators, entrepreneurs

Travel for pleasure an average of 14 days per year

When planning a trip, 76% make a restaurant reservation before
they make a hotel reservation

Our readers regularly drink wine, visit farmstands and purchase
artisanal foods


http://www.ediblepiedmont.com/

(Earelina CombRyisamontly

COnsUmMer magdazine, reachingl more than
650,000 families, farms anal bUSINESSES In
North Carolina. Published contintously.
since; 1946, Carolina Country. IS distributed
by subscription tormembers of North
Caroelinars electric cooperatives. Our
readership is 1.5 million. The magazine
has the largest cireulation off any’ audited

Northr Carolina publication. (Audit Bureaul of:
Circulations)

WWW.Carolinacountry.com



REMEMBENR thatyourarentt really,
Selling Youl ProelCIS O SERVICES

ClUstemers ane;simply IeoKIng
[or' a solution fior a PErceived
proplen, anartney: arelooking
[or that selution’ at:Vour place
Ol BUSIRESSI Wecalse; o YU




What: can Green: Inaustry
retallensidorin 2012
to "Sell the Dream”

Improve community: relations —

With eachi ether'and! your customers
Advertise your local connections

and green efforts

PUrsUe alternativepways of reminding

VOUrr cUstemers thatiyou arerhere fer them
IHost special events, surprise sales,

and customer appreciation days



(Geonge Eastman the
eUNdErR off Kodaks
sUmmed Uprthe
COMPany:s enermously
stcecessitlrmarketing
strategdy inra fiew
WOENdS: Koeaak deeshHit
sellfilimy itsells
MEMBHIES.

Kodak advertising poster, c1925
Credit: National Museum of Photography,
Film & Television/Science & Society Picture
Library


http://www.ingenious.org.uk/See/?s=S2&target=ctx&DCID=1974-51_1

FANKYOU

Starting next Moenday, January 30th, Vou
can view. the related website information
and guotes firom this lecture by visiting

nome

page and clicking on “Sell'the Dream” at
the bottom of the lefit sidebar


http://www.pambeckgardens.com/
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